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- EXECUTIVE SUMMARY - 2026 FIFA WORLD CUP

World Cup Prices Remain High but Demand and

Tourism Activity Appear Muted

1 Average secondary ticket price has increased 50% in the last
month but average median price by game is stable, indicating
surges in demand are limited to a smaller selection of high-profile
games.

3 Average median secondary ticket price by game is highest in
Toronto and Los Angeles; host-supporting crowds are driving up
prices for other group stage games in the same market.

5 Restaurant and convenience spend has not been buoyed by pre-
tournament friendlies and festivities, suggesting limited tourism
impact from the World Cup thus far.

Secondary ticket listings jumped to 70,000 in May and have
remained elevated, suggesting unsold primary-market inventory is
restricting sales momentum and may drive prices down for many
games in the coming days.

Tournament favorites like Germany, Spain, and France have lower
secondary ticket prices, indicating a divergence between on-field
reputation and ticket demand.

Foreign web engagement with Canadian public transit agencies
has been elevated since April, but activity with U.S. agencies
remained in line with prior-year levels until the most recent week, a
sign that Canada is reaping greater tourism benefits than the U.S.



— SECONDARY MARKET - PRICING & SUPPLY

Secondary Ticket Prices Tick Upwards, but Listed Quantity Remains High

Average secondary ticket price has increased nearly 50% in the last month, but average median price by game is ~flat, indicating demand is concentrated in a small
percentage of games. Prices for many games may need to drop, as listed quantity remains high and FIFA continues to sell tickets on the primary market.
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2026 FIFA WORLD CUP - HOST CITIES

Average Median Secondary Ticket Price
Across Group-Stage Games

Resale market - 11 U.S. and 2 Canadian host cities

VANCOUVER
BC Place Stadium

SEATTLE

Lumen Field

TORONTO $2,550
BMO Field BOSTON
Gillette Stadium

NEW YORK
MetLife Stadium
PHILADELPHIA

SAN FRANCISCO . L
= i Lincoln Financial Field
Levi's Stadium KANSAS CITY
GEHA Field at Arrowhead

LOS ANGELES $2,100 .
ATLANTA

SoFi Stadium
DALLAS 51,690 .

Mercedes-Benz Stadium

PRICE SCALE AT&T Stadium
. HOUSTON
NRG Stadium
$1,180 $1,870 $2,550
MIAMI 51,650
Larger, darker = higher resale price Hard Rock Stadium

Source: Carbon Arc Secondary Market Ticket Sales and Listings — CA0036

Price: Requires row-level Block product access, available upon request




SECONDARY MARKET - BY NATIONAL TEAM

Whose Fans Pay the Most:
Resale Ticket Prices by Team

Average median secondary ticket price for 2026 World Cup group-stage matches — the 35 most-expensive teams in the U.S. and Canada, peaking with
Les Rouges at $3,013.

Among these 35 teams, Canada's fans pay 2.7x what Egypt's do — $3,013 vs $1,110 per match.

#1 #2 #3 #4 #5 6

I*l Canada N Bosnia & Herzegovina f— Austria E USA ——— Argentina Portugal .?: Algeria

AVE. $3,013 AVG. $2,790 AVG. $2,342 AVG. $2,318 AVG. $2,209 AVG. $2,177 AVG. $2,052
#8 #9 #10 #11 #12 #13 #14

= Iraq = Jordan z Croatia + England »I‘ Scotland —— Paraguay - Morocco

AVG. $2,011 .- $1,900 .o $1,892 AVG. $1,881 $1,742 AVG. $1,731 o $1,720
#15 #16 #17 #18 #19 #20 #21

EIE Norway = . Panama ::: Switzerland ’ Qatar m Haiti @ Brazil .*. Senegal

AVG. $1,666 AVG. $1,644 AVG. $1,638 AVG. $1,608 AVG. $1,596 AVG. $1,591 AVG. $1,555
#22 #23 #24 #25 #26 #27 #28

l l France —— Iran I l Ivory Coast * Australia = Ghana l l Belgium Cx Tuarkiye

AVE. $1,492 AVG. $1,483 AVG. $1,482 AVG. $1,441 AVG. $1,401 AVG. $1,355 AVG. $1,251
#29 #30 31 2 #33 4 35

== Colombia - Germany Curagao = Netherlands & Spain = Uruguay = Egypt

AVG. $1,240 $1,232 o $1,220 o $1,204 o $1,165 . $1,142 . $1,110

Source: Carbon Arc Secondary Market Ticket Sales and Listings — CA0036
Price: Requires row-level Block product access, available upon request



—— FOOT TRAFFIC & CONSUMER SPEND

Consumer Activity Shows Minimal Lift Ahead of U.S. Opening Weekend

Pre-World Cup friendlies failed to generate growth in restaurant and convenience activity in host-city areas. The increase in alcohol spend is attributable to Cleveland's
Pride festival coinciding with the Brazil vs. Egypt friendly the same day, which drove 60% YoY sales growth in the downtown zip code.
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Source: Carbon Arc Foot Traffic — CA0060 - Price: 172.39 Tokens Source: Carbon Arc Foot Traffic — CA0060, Carbon Arc POS — Convenience Stores — CAQ029 - Price: 29.94 Tokens



—— INTERNATIONAL TOURISM SIGNALS

Tourism Impact is Stronger for Canadian Host Cities

European activity with U.S. hotel brands is at or below 2025 levels and foreign web traffic with U.S. transit agencies only surpassed early-2026 baseline levels in the
most recent week, while engagement with TTC (Toronto) and TransLink (Vancouver) has remained elevated since late April.
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Source: Carbon Arc Credit Card — EU Detailed Panel — CAQ042, Carbon Arc Clickstream — CAQ030 - Price: 327.34 Tokens Source: Carbon Arc Clickstream — CA0030 - Price: Requires row-level Block product access, available upon request
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