9%CarbonArec = SEASONAL DEMAND BRIEF

Summerween is a real retail trend.
Is it a real shopping season?

Retailers from Michaels to Lowe's drop their Halloween collections earlier every year -
"Summerween." We pulled search (Amazon), clickstream, card-spend and POS scanner data
to answer two questions: did shoppers move earlier with the merchandise, and is Halloween

actually getting any bigger?

The infrastructure for the Al economy Redistribution permitted with attribution to Carbon Arc



DEMAND TIMING AMAZON SEARCH
The season starts earlier in stores, not in search

Halloween merchandise hits stores earlier every year. But Amazon search volume in 2025 tracks 2024 almost exactly - the
demand curve still doesn't break until late September, and still peaks in the third week of October.

Amazon Halloween keyword search volume weekly, indexed terms Top individual Halloween search terms
2025 total season search volume
60M
halloween decorations outdoor 12,936,510
halloween candy 12,246,291
45M halloween costumes 11,783,333
halloween decor 8,371,995
30M halloween costumes for women adult 8,172,680
halloween 6,710,679
15M halloween decorations 6,392,564
halloween decor indoor 5,278,098
2025 halloween lights 2,790,146
0 2024

Jun 29 Jul 20 Aug 10 Aug 31 Sep 21 Oct 12 Nov 2 halloween shirts for women 2,495,804

Source: Carbon Arc Amazon Marketplace Intelligence — CAOO83 - Price: requires row-level access, available via Carbon Arc Block ggCarbonArc



CANDY INSTORE/MASS AND SUPERMARKET POS PANELS

Halloween candy: earlier, not bigger

In both the instore/mass and supermarket panels, Halloween candy's share of spend starts building a month sooner in 2025
- but the October peak is flat-to-lower versus prior years. The season is shifting forward on the calendar, not growing.

POS Instore - candy as % of total panel spend
monthly - CABGQB34
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POS Supermarket - candy as % of total panel spend
monthly - CABGQ47
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COHORT VALUE SPIRIT HALLOWEEN
Earlier season, higher-value shopper

As store windows open earlier each year, the earliest shoppers remain the most valuable: they outspend October shoppers

by 59% and repeat-purchase at nearly 3x the rate.

AUG - EARLY SEP - MID OCT - LATE
$113.60 $89.99 $71.57

10,929 shoppers - 1.97 trips 33,673 shoppers - 1.46 trips 128,483 shoppers - 1.19 trips
44.4% repeat 29.2% repeat 15.0% repeat

Value per shopper vs. cohort size
2025 Spirit Halloween season

SHOPPERS SPEND / SHOPPER
Aug ]
10,929 $113.60
SHOPPERS SPEND / SHOPPER
Sep .
33,673 $89.99
SHOPPERS SPEND / SHOPPER
Oct L
128,483 $71.57

Source: Carbon Arc Credit Card — US Complete Panel — CAO056 - Price: 13.84 Tokens

Spirit Halloween store season by year

bar = weeks open (>$40K spend)
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Season length grew from 9 weeks (2018) to 13 weeks
(2022-25) — but the peak week has not moved earlier.

B&CarbonArc



SPECIALTY SPIRIT, HALLOWEENCOSTUMES.COM, ORIENTAL TRADING

Specialty Halloween is costume-led and time-compressed

Spirit's spend begins ramping in late August, but the peak still lands the week before Oct 31 - and in 2025 it arrived a week
later than in 2023, not earlier.

Category mix of 2025 Halloween browsing Weekly card spend - Spirit Halloween only
share of page views - CAGQ30 panel dollars - CABRO56
B $4.0M
75%
$3.0M
50%
25% $2.0M
0%
Jun 30 Jul 28 Aug 25 Sep 22 Oct 20
$1.0M
Landing / general @ Costume, candy, party, craft ® Themed collections 2025
® General decor @ Outdoor, inflatables & lights 2024
® Skeleton / pumpkin / witch @ Animatronics & props $0 2023
® Deals & clearance Jul 7 Jul 28 Aug 18 Sep 8 Sep 29 Oct 20

Browsing mix covers all three specialty retailers; card spend is Spirit Halloween only. Sources: Carbon Arc Clickstream — CA0O030 (row-level access via OOC bonA
Carbon Arc Block) - Credit Card US Complete Panel - CA0056 (4.99 Tokens) oo .aroonArc



CRAFT MICHAELS
Michaels' Halloween is collection-led - and it converts

Browsing skews to themed collections and décor over costumes; weekly card spend runs ~33% above summer by
Halloween week, consistent across 2023-2025.

Category mix of 2025 Halloween browsing Weekly card spend vs. summer baseline
share of page views - CAGB30 % 1ift - CAQD56
100% me— +120%
75% [
+90% 2023
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50% 2025
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0% ——
Landing / general ® Costume, candy, party, craft ® Themed collections :/\/
® General decor @ Outdoor, inflatables & lights
® Skeleton / pumpkin / witch ® Animatronics & props -30%

® Deals & clearance Jul 7 Jul 28 Aug 18 Sep 8 Sep 29 Oct 20 Nov 10

Sources: Carbon Arc Clickstream — CA0O030 (row-level access via Carbon Arc Block) - Credit Card US Complete Panel - CAOO56 (4.99 Tokens) 88CarbonArc



MASS RETAIL WALMART, TARGET
For mass retail, Halloween is broad but shallow

Costume/candy/party is the biggest and fastest-growing browsing category across a broad assortment; yet weekly card
spend dips through September and lifts only modestly around Oct 31.

Category mix of 2025 Halloween browsing Weekly card spend vs. summer baseline
share of page views - CAGB30 % 1ift - CAOO056
100% — +30%
75% |
+20%
50%
2023
25% +10% 2025
2024
0% /
Jun 30 Jul 28 Aug 25 Sep 22 Oct 20 0%

Landing / general ® Costume, candy, party, craft @ Themed collections
® General decor @ Outdoor, inflatables & lights
® Skeleton / pumpkin / witch ® Animatronics & props -10%

® Deals & clearance Jul 7 Jul 28 Aug 18 Sep 8 Sep 29 Oct 20 Nov 10

Sources: Carbon Arc Clickstream — CA0030 (row-level access via Carbon Arc Block) - Credit Card US Complete Panel - CA0056 (4.92 Tokens) ggCarbonArc



HOME IMPROVEMENT LOWE'S, HOME DEPOT
Home improvement's Halloween is big-ticket yard décor

Browsing skews to outdoor inflatables, lights and animatronic props (not costumes), and that interest grows into late
October - yet weekly card spend sits at its seasonal trough (-10 to —-15%) through the whole window.

Category mix of 2025 Halloween browsing Weekly card spend vs. summer baseline
share of page views - CAGB30 % 1ift - CAOO056
100% +20%
75% B
+10%
50% |§
25% 0% 2025
2024
2023
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Jun 30 Jul 28 Aug 25 Sep 22 Oct 20 -10%
Landing / general ® Costume, candy, party, craft @ Themed collections
® General decor @ Outdoor, inflatables & lights
® Skeleton / pumpkin / witch ® Animatronics & props -20%

® Deals & clearance Jul 7 Jul 28 Aug 18 Sep 8 Sep 29 Oct 20 Nov 10

Sources: Carbon Arc Clickstream — CA0030 (row-level access via Carbon Arc Block) - Credit Card US Complete Panel - CA0056 (4.92 Tokens) ggCarbonArc
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