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E X E C U T I V E  S U M M A R Y  ·  B A N A N A  B A L L

Banana Ball Commands Premium Pricing,
Broad Audiences, and Outsized Local Impact

1 Ticket volume is surging, but rising supply may be tempering prices:

Secondary sales grew 135% Y/Y in 1Q26 and hit its 2nd-highest quarter ever in

2Q26, yet prices fell 33% Y/Y in 2Q26.

2 Banana Ball commands higher secondary pricing than every major

American sports league, a premium that extends beyond the Savannah

Bananas: non-Bananas teams averaged at least $99 per ticket in 2Q26.

3 Web traffic market share vs. MLB is strongest with women, Gen-

X, and Millennials, indicating greater popularity with families relative to

traditional baseball.

4 Secondary ticket prices exceed the primary “Big 4” occupant at every

shared MLB stadium and 3 of 5 NFL stadiums, despite significantly lower per-

game ticket volume than either league.

5 Banana Ball drives greater consumer activity than sporting events and

concerts at the same stadiums, delivering an 18% lift in convenience store

volume on game days vs. an 8% average lift for other events, even at major MLB

and NFL stadiums.

6 Baseball ticket demand is concentrated in coastal cities, with 4 of the 5

California MLB stadiums ranking in the national top 10 and driven by market

size rather than team performance, as the Giants, Mets, and Red Sox are all

under .500 this season.

7 Banana Ball prices are highest in the Midwest and Southeast, diverging from

the coastal pattern that drives MLB demand, though secondary ticket volume

increases in coastal markets.
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S E C O N D A R Y  M A R K E T  ·  V O L U M E  &  P R I C E

Banana Ball Ticket Volume Surges, but Rising Supply is Pressuring Prices
Secondary ticket sales volume for the Banana Ball Championship League grew 135% Y/Y in 1Q and 3.5% Y/Y in 2Q26, with total ticket volumes at the 4th and 2nd-highest

levels for any quarter, respectively. Increasing volume appears to be driving prices down, with Y/Y growth falling to -33% in 2Q26 from +71% in 4Q25.

Source: Carbon Arc Secondary Market Ticket Sales & Listings · CA0036 · Price: 25.78 Tokens 03



S E C O N D A R Y  M A R K E T  ·  V S .  M A J O R  L E A G U E S

Secondary Ticket Prices Rival Major Leagues, Across the 6 BBCL Members
In 2025, the average secondary ticket price for a Banana Ball game was more expensive than the average secondary ticket for every major American sports league. The

premium isn’t limited to the Savannah Bananas: In 2Q26, tickets averaged at least $99 across the other 5 teams in the league, even excluding more-expensive games against

the Bananas.

Source: Carbon Arc Secondary Market Ticket Sales & Listings · CA0036 · Price: 897.92 Tokens 04



W E B  T R A F F I C  ·  A U D I E N C E

Banana Ball Shows Greater Popularity with Women, Parent-Age Adults
Banana Ball captures a significantly higher share of baseball web traffic among women than men and peaks in interest with Gen-X and Millennials, which incorporates

parents bringing their children to games. Baby Boomers’ low share indicates a stronger preference for traditional baseball among the oldest adults.

Source: Carbon Arc Clickstream · CA0030 · Price: 9.98 Tokens 05



S E C O N D A R Y  M A R K E T  ·  S H A R E D  S T A D I U M S

Banana Ball Commands Higher Ticket Prices than MLB Across Shared Stadiums
Secondary ticket volume is much lower for the average Banana Ball game than for MLB and NFL games, but prices are higher across all MLB stadiums and 3 of the 5 NFL

stadiums hosting Banana Ball in 2025 or 2026.

Source: Carbon Arc Secondary Market Ticket Sales & Listings · CA0036 · Price: 51.56 Tokens 06



F O O T  T R A F F I C  &  C O N S U M E R  S P E N D

Banana Ball Boosts Stadium Corridor Activity
On days with a Banana Ball game, convenience store spend in the stadium zip code increases 18% compared to non-event days, vs. an 8% average lift for other events –

including MLB, NFL, and concerts. The lift from Banana Ball is larger in major stadiums, including Target Field, Raymond James Stadium, Kyle Field, and Petco Park.

Source: Carbon Arc POS — Convenience Stores · CA0029 07



S E C O N D A R Y  M A R K E T  ·  M L B  D E M A N D

Baseball Ticket Demand Highest in California, Coastal Cities
The secondary ticket market indicates the highest demand for baseball is in major coastal cities, with 4 of the 5 MLB stadiums in California appearing in the top 10.

Performance only matters so much; the Giants, Mets, and Red Sox are all under .500 this season.

Source: Carbon Arc Secondary Market Ticket Sales & Listings · CA0036 · Price: 224.76 Tokens 08



S E C O N D A R Y  M A R K E T  ·  B Y  H O S T  M A R K E T Tickets sold Avg. price

Banana Ball Prices Highest in the Midwest and Southeast, Diverging from MLB
While total secondary ticket sales for Banana Ball align with the higher MLB secondary prices in coastal stadiums, secondary ticket prices are higher in the Midwest and Southeast. The

enormously high prices for Chicago indicate the value of revered stadiums like Wrigley Field.

01 Chicago

TICKETS SOLD 948

AVG PRICE $369

02 Seattle

TICKETS SOLD 542

AVG PRICE $280

03 Houston

TICKETS SOLD 1,516

AVG PRICE $275

04 Knoxville

TICKETS SOLD 276

AVG PRICE $272

05 Pittsburgh

TICKETS SOLD 408

AVG PRICE $258

06 Arlington

TICKETS SOLD 281

AVG PRICE $256

07 Denver

TICKETS SOLD 670

AVG PRICE $254

08 New Orleans

TICKETS SOLD 525

AVG PRICE $236

09 St. Louis

TICKETS SOLD 789

AVG PRICE $228

10 Tallahassee

TICKETS SOLD 220

AVG PRICE $222

11 Atlanta

TICKETS SOLD 2,579

AVG PRICE $218

12 Anaheim

TICKETS SOLD 2,528

AVG PRICE $215

13 Nashville

TICKETS SOLD 2,101

AVG PRICE $214

14 Kansas City

TICKETS SOLD 1,315

AVG PRICE $213

15 Philadelphia

TICKETS SOLD 975

AVG PRICE $204

16 Fayetteville

TICKETS SOLD 166

AVG PRICE $198

17 Savannah

TICKETS SOLD 573

AVG PRICE $194

18 Cincinnati

TICKETS SOLD 2,077

AVG PRICE $190

19 College Station

TICKETS SOLD 347

AVG PRICE $188

20 New York

TICKETS SOLD 4,757

AVG PRICE $185

21 San Diego

TICKETS SOLD 4,932

AVG PRICE $178

22 Boston

TICKETS SOLD 2,641

AVG PRICE $177

23 Washington DC

TICKETS SOLD 906

AVG PRICE $168

24 Chapel Hill

TICKETS SOLD 203

AVG PRICE $166

25 Clemson

TICKETS SOLD 151

AVG PRICE $142

26 Charlotte

TICKETS SOLD 612

AVG PRICE $140

27 Tampa

TICKETS SOLD 143

AVG PRICE $139

28 Lincoln

TICKETS SOLD 567

AVG PRICE $135

29 Baltimore

TICKETS SOLD 1,664

AVG PRICE $132

30 Iowa City

TICKETS SOLD 126

AVG PRICE $125

31 Eugene

TICKETS SOLD 720

AVG PRICE $124

32 Las Vegas

TICKETS SOLD 171

AVG PRICE $101

33 Milwaukee

TICKETS SOLD 190

AVG PRICE $100

34 Mesa

TICKETS SOLD 658

AVG PRICE $99

Source: Carbon Arc Secondary Market Ticket Sales & Listings · CA0036 09


